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If you long to upgrade the quality of your
messages, if you want to acquire powerful
presentation skills, and if you yearn to
overcome your speaking fears and become
a better speaker, I invite you to download a
complimentary copy of my ebook,
Communicate with Confidence, at:
http://OvercomeYourSpeakingFears.com



http://OvercomeYourSpeakingFears.com
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Introduction

One of Henry David Thoreau’s most famous quotes
states, “The mass of menlead lives of quiet desperation.”

I personally believe that people often feel desperate
because they stay quiet.

They have an idea of something they would like to
do, but don’t share it because they worry about being
criticized or being told that their idea is either stupid
or impossible to accomplish.

They want to undertake something but hesitate to put
their dream into words because words are the start of
making something real. If they start to talk about it,
then they may have to put themselves on the line to
actually start to do it. And if they start to do it, people
may reject their efforts.

Worst of all, they may simply fail to achieve their goals.
Fear keeps them silent instead.

It is no surprise, then, that public speaking is generally
number one on the list of what people fear the most,
even ahead of the three dreaded D’s of death, disease,
and divorce.

How many people lose out on job opportunities and
promotions that require speaking in public?

How many people fail to serve the people they are
meant to serve, and fail to earn the income they desire,
because they are afraid of picking up the phone and
calling people?



How much time do people spend regretting the things
they hadn’t said that they wished they had said, or that
they wish they could have said more effectively and
gotten a better response?

There have been too many times in my own life when
I have kept myself and my results small, either due to
fear of speaking up in public or of speaking up with the
wrong message or an ineffective one.

After years of my own study (continuing today), I have
made it my mission to empower people in the three
vital aspects of effective communication:

1) to uncover and enhance their own authentic
messages

2) to acquire powerful presentation skills that
engage their ideal audience

3) toovercome the nerves and fear that are keeping
them silent

As a result, people can reach their highest goals and
dreams by finally being free to speak up and succeed
in sharing their gifts with those who have been
desperately waiting for them to show up in their world
and enhance their lives, to increase their income and
build the business they yearn to create.
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Marjorie Saulson
http://aha.pub/OvercomeSpeakingFears

Share the AHA messages from this book socially by going to
http://aha.pub/OvercomeSpeakingFears
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Confident Content That Attracts
Your Ideal Audience

Your well-crafted message is the foundation of speaking
success. Ask yourself these questions about any message

you are creating:

v" Does it speak to both the pain and the desired
benefits of your ideal audience?

v' Are you using language that resonates with your
ideal audience?

v Is your information well-organized in a proven
structure that is easily followed and understood by
your audience?

v’ Are you including one (and only one) call to action
that will entice people in your audience to take the

next step with you?



Section I: Confident Content That Attracts Your Ideal Audience

If you want your message to enjoy enduring value
and positive results, keep in mind this warning by
Thomas Bailey: “Great orators who are not also great
writers become very indistinct to the generations

following them.”

Watch this video:
http://aha.pub/OvercomeSpeakingFearsS1
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Public speaking occurs any time you
speak to someone other than yourself.
#ConfidentCommunicationSkills




Section I: Confident Content That Attracts Your Ideal Audience
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Define problems and solutions
before creating a presentation.
#ConfidentCommunicationSkills

3

It is crucial for people in business to get
over any speaking fears; otherwise, fear

keeps you feeling small and your results
small. #ConfidentCommunicationSkills
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To be truly successful in business, you
need to feel comfortable in any speaking
situation. #ConfidentCommunicationSkills

5

An effective business person has
specific marketing strategies to help
deal with any sales conversations
and create the best possible outcome.
#ConfidentCommunicationSkills
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We all have areas in which we're

more comfortable than others. Win

over your fears to achieve the level

of confidence and the results you desire.
#ConfidentCommunicationSkills

7

The fear of public speaking is just one
of the many hindrances in business.

It is a big one, vital to overcome.
#ConhdentCommunicationSkills
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8

In today’s world, most people don't talk
to people. They either send emails, texts,
or read things that are written. 1-on-1
communication is much more powerful.
#ConhdentCommunicationSkills
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In public speaking, content is
important. What is your message?
How are you presenting it?
#ConfidentCommunicationSkills

10

Knowing your niche and what
people in it “really” want is crucial
to effective communication.
#ConfidentCommunicationSkills
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Sometimes, your business conversations
are affected by personal life situations
that get in the way. You need to know
how to handle them with grace.
#ConhdentCommunicationSkills
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In business, understanding the language
that resonates with your ideal audience is
crucial to your success. Can you speak that
language? #ConfidentCommunicationSkills

13

If you want to speak effectively
in public, be sure to incorporate
the pain points of your audience.
#ConhdentCommunicationSkills
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14

As a business person, it’s important
to say something credible so that
you don't get caught flat-footed.
#ConhdentCommunicationSkills

15

To make effective #BusinessPresentations,
it’s important to know the language

that will resonate with your audience.
#ConhdentCommunicationSkills
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The combination of your confidence and
willingness to be an #Influencer increases
the number of people you reach and can
serve. #ConfidentCommunicationSkills

17

One way to build your confidence as
a public speaker is by researching
and understanding your audience.
#ConhdentCommunicationSkills
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Keep breathing while you speak; it
will improve the sound of your voice.
#ConfidentCommunicationSkills

19

Just remember that everybody’s B.S.
Meter is always on. Focus on being you,
the real you, so those with whom you
interact can know and trust you.
#ConfidentCommunicationSkills
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An effective conversation between two or more
people requires constant attention. Are you
really listening, or are you talking AT each
other? #ConfidentCommunicationSkills

When you stay inside your comfort zone
too long, it starts to feel like a jail.
#ConfidentCommunicationSkills

Perfection in public speaking may
be admirable, but it's not relatable. =il
It's our mistakes that often endear C g /
us to other people. . - e
#ConhdentCommunicationSkills 4
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The disease of perfectionism is a
commeon cause of failure,
#ConfidentCommunicationSkil

There are only two types of ‘ &
speakers. Those who are
nervous and those who are liars
—Mark Twain via Marjorie Sauls
#ConfidentCommunicationSkills
HMamaed both Top Spaaking Coach of the Year and Top
Mctivational Speaker of the Year by the Intarnational Assaciation
af Top Prafessionals, Marjorke Saulson empowars reluctant

snenkers ta uncaver thelr anigque messages, galn powearful
presentation skills, and feel calm and cenfident in any spealking
situation, whether they are talking to 1 person or 1000,
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